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Agenda 

■Outbound mobility in Canada 

■What do students/institutions and businesses 
think? 

■National campaign on learning abroad 

■Learnings to date 

■Questions 

 



Outbound mobility in Canada 

Chongqing, China 



Canadians learning abroad is 
limited 

■ 3.1% of full-time Canadian undergraduate 

university students 

■ 1.1% of full-time college students 

 



Canada’s global engagement challenge 

■Get more Canadian students to take 
advantage of learning abroad opportunities  

– Across spectrum of education 

– All socio-economic backgrounds 

– A broad range of countries and programs 



What is Canada doing? 

■Canada has not yet approached learning 
abroad as a national strategic imperative 

■No national targets or specific funding to 
increase number of Canadian students 
learning abroad 

 



Why does it matter to Canada? 

■Key contributor in helping the federal 
government meet its 2017 Budget objective 
of creating the ‘most skilled, talented, 
creative and diverse workforce in the world’. 



Learning outcomes 



What do students think? 









What do institutions think? 

‘Canada must take “an integrated and innovative approach 
to enhancing student mobility” to help our students “better 
appreciate the diverse communities that make up our 
country and understand Canada’s place in the world.’ 
 
 
Know Canada, Know the World, a Universities Canada report, 
2015  



Institutions are committed  

■97% of Canadian universities and 82% of 
colleges offer study abroad programs;  

■78% of universities and 70% of colleges 
provide funding 

■Support faculty to incorporate an 
international dimension to their teaching 

■Find innovative ways to offer more flexible 
learning abroad opportunities 





What do businesses think? 

‘The international balance of power is shifting. We have 
to stay relevant to the world economy. A nation of well-
educated, global and mobile individuals is the most 
powerful in the modern economy.’ 
     
Perrin Beatty, CEO of the Canadian Chamber of Commerce & 
Chancellor of UOIT 



Source: Leger Marketing employers survey for Universities Canada, 2014 



How do students participate in learning 
abroad? 

Mount Inari japan 





Main purpose of education abroad experience  









14% :East Asian, Oceanic or South 
Pacific destinations 
 







National campaign on learning 
abroad 



 
 
Make learning abroad an integral part 
of Canada’s education 

 

■ Institutions: address barriers for Canadian 
students in learning abroad  

■Students: understand that learning abroad 
opportunities are personally enriching and 
enhance their employability.  

■Business, political leaders: emphasize the 
need for Canada’s youth to engage with the 
world, both for the country’s economic 
competitiveness and image.  

 



Institutions participate in two ways 

■Promote the value of learning abroad by 
creating and sharing content on the impact 
and outcomes: 

– Blogs; videos; testimonials/stories; research 
highlights; panel discussions, etc. 

 

■ Identify and address the most important 
internal barriers to learning abroad 

 

 

 

 



How does CBIE foster the national 
conversation? 

■Leverage communications platforms, 
research and networking function to support 
institutions’ efforts 

■Facilitate peer discussions to address 
common challenges, identify best practices 

■Leverage partnerships to raise awareness 
and foster action to address key barriers 

 



Governor General roundtable 



Discussion at the round table 

■Goal: gain insights on how to shape a national 
approach to get more Canadian students 
learning abroad 

– Perspectives on the strategic imperative of 
learning abroad 

– Nature of the challenge 

– How we might respond to the challenge 

 



Results to date 



Campaign scope 

■91 institutions across the education spectrum 
 

 

 

 

Types of Institutions 

Universities, 56

Colleges, Institutes of Technology, Cegep, 25

School Boards, 3

School Districts/ Ministries 5

Other, 2



Top three barriers 

■Funding 

■Academic credit recognition 

■Faculty engagement 



Top Barrier: Funding 

■ Increase # students receiving financial 
support 

■ Increase funding available to students 

■Promote availability of funding  

■Establish new scholarships; grants; 
internships 

■Develop new funding partners  



Top barrier: Credit recognition 

■How to evaluate transfer credits from partner 
universities? 

■How do courses get accessed? 

■How to allocate credits for core courses vs. 
electives? 

■Quality assurance 

■Faculty engagement 

■Transparency with students 

 

 

 

 



Top barrier: Faculty engagement 

■ How to turn faculty into champions of 
learning abroad 

■ How to support faculty in organizing short 
term experiences and field schools for 
students 

 Funding to internationalize curriculum  
 Creating awareness of benefits 
 Transfer of credit 
 Tailored study abroad programs 
 Creating partnerships with other institutions 

 

 



Looking forward: Addressing the 
barriers 

■Engage with participants to understand 
specific issues and opportunities and share 
best practices 

■Develop tools to enable institutions to 
identify and address issues and offer best 
practices 
– Research reports; case studies  

– FAQs 

– Database sharing 

– Awareness continuum tool 

– Research project: Global Ready Youth 

 



DIGITAL CAMPAIGN 
600+ Social Posts 
7,000+ Engagements 
Reach of 105,000 
 



Cbielearningabroad.ca 

3,690 page views 
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Canadian learning abroad 
 alumni community 

300 active members on LinkedIn 



How do we expand the 
conversation? 

■How do we continue to increase awareness 
of Canada’s global engagement challenge? 

■How do we better connect the international 
experiences of Canadian students with the 
needs of institutions, businesses and the 
government’s innovations and skills agenda? 

 



Thank You 
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